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Welcome to IDEACADEMY 2017 , presented by Eastman and East Tennessee
State University’s College of Business and Technology. Formerly known as The
Executive Briefing series, IDEAcademy is part of an ongoing leadership development
series endowed by Eastman to provide free, world-class leadership training to our
communities.
This year’s theme – “Think. Again.” – is designed to challenge all of us to drive
innovative thought and collaboration. Oftentimes, it’s those moments that make us
pause that push us to greatness. We hope you hear something today that makes you
think … again.
We are extremely honored to welcome one of the world’s top experts on innovation
and growth, Dr. Clayton Christensen, as our keynote this year. This is a once-in-alifetime opportunity for our region. Dr. Christensen is the architect and foremost
authority on disruptive innovation. His theories and business expertise have shaped
and inspired some of the greatest innovations of our time. We are thrilled to have
him here today, and in addition to Eastman and ETSU, we are grateful Mountain
States Health Alliance agreed to provide an additional sponsorship to help support
his presence.
Throughout your day, you’ll also hear from various leaders from around the region
in the areas of innovation. We encourage you to engage with the speakers and those
around you. Much of IDEAcademy’s magic lies in the networking opportunities the
event creates. We are confident you will walk away today with insights that you can
apply to your own career and personal life.
Thanks for joining us.

David A. Golden

Senior Vice President, Chief Legal & Sustainability Officer and
Corporate Secretary, Eastman

Dr. Brian Noland

President, East Tennessee State University

Dr. Dennis Depew

Dean, College of Business and Technology, East Tennessee State University

Special thanks to Mountain States Health Alliance
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DAVID A. GOLDEN

Senior Vice President, Chief Legal & Sustainability Officer and Corporate Secretary, Eastman
David A. Golden is a native of Albany, Georgia. He holds a B.S. degree in accounting from Brigham Young University
and a J.D. degree, also from Brigham Young University, graduating magna cum laude and Order of the Coif and
serving on the management committee of the BYU Law Review. He completed the Advanced Management Program
at Harvard Business School in 2012. Golden joined Eastman in 1995 as an attorney. He assumed his current role in
January 2013. Prior to joining Eastman, he worked in the Atlanta office of a large, international law firm. David A.
Golden is Senior Vice President, Chief Legal & Sustainability Officer and Corporate Secretary for Eastman. He also
has overall responsibility for Eastman’s Global Business Conduct and International Trade Compliance programs.
Immediately prior to this position, he was Vice President, Associate General Counsel and Corporate Secretary with
overall responsibility for Eastman’s Legal Department.

DR. BRIAN NOLAND
President, East Tennessee State University

Dr. Brian Noland became the ninth president of East Tennessee State University in January 2012 after serving for
six years as Chancellor of the West Virginia Higher Education System. Prior to that, he served as the associate
executive director for the Tennessee Higher Education Commission where his job duties included the development
and implementation of the Tennessee Education Lottery Scholarship program. In the past, he has also served
as an adjunct faculty member at Vanderbilt University, Nashville State Community College and Tennessee State
University. Noland holds a bachelor’s degree in political science and a master’s degree in public policy studies, both
from West Virginia University. He earned a Ph.D. in political sciences from the University of Tennessee in Knoxville.
He is married to Donna Noland of Greeneville, Tennessee. The couple has one son, Jackson.

DR. DENNIS DEPEW

Dean, College of Business and Technology, East Tennessee State University
Dr. Dennis Depew became dean of ETSU’s College of Business and Technology in 2014. He earned an undergraduate
degree in technology education from ETSU in 1975 and his master’s in technology in 1984. He earned a Ph.D. in
industrial technology from Purdue University in 1987. Depew began his teaching career at ETSU and Purdue. He
led the Department of Industrial Technology at Purdue from 1990 to 1998. In 1998, he became assistant dean of the
Purdue Graduate School. In 1999, he became dean of the College of Applied Sciences at Western Carolina University.
In 2002, he returned to Purdue as dean of the College of Technology. He achieved dean emeritus status there in
2011. He belongs to the International Committee of the American Society for Engineering Education and Epsilon Pi
Tau and Tau Alpha Pi honorary societies. He has held leadership positions in the American Society for Quality Control
and the Association of Technology, Management and Applied Engineering.

TOY F. REID EMPLOYEE CENTER
IDEACADEMY MAIN EVENT
Tuesday, September 12 | 9:00 A.M. – 2:00 P.M.
400 South Wilcox Drive | Kingsport, Tennessee
9:00 a.m. Opening remarks
		
Dr. Brian Noland President, East Tennessee State University
9:15 a.m. IDEAcademy Expo 1
		
Jeff Little Assistant Professor, Department Head, Entertainment

		 Technology Program, Northeast State Community College

		
Wynne Tyree Founder and President, Smarty Pants
		
Dr. Shawn Bergman Founding Director of the Office of
		 Research Consultation, Appalachian State University

		
Sydney Ross

Sophomore Roan Scholar,
		 East Tennessee State University

10:20 a.m. Coffee and snack break
10:50 a.m. IDEAcademy Expo 2
		
Brittney Ezell Head Women’s Basketball Coach,
		 East Tennessee State University

		
Dr. Heather Cook
		 City of Kingsport

		
Brant DeBow
		 BiTE Interactive

Director of Marketing and Public Relations,

Cofounder and Chief Technology Officer,

		
Clay Prewitt Vice President and Creative Director,
		 The Tombras Group
11:50 a.m. Lunch and coffee break

Boxed lunch provided

12:45 p.m. IDEAcademy Keynote
		
Introduction
David A. Golden

Senior Vice President,
		 Chief Legal & Sustainability Officer and Corporate Secretary,
		Eastman

		
Keynote
		
Dr. Clayton Christensen

Kim B. Clark Professor of Business
		 Administration, Harvard Business School

2:00 p.m. Closing remarks
		
Dr. Dennis Depew

Dean, College of Business and Technology,
		 East Tennessee State University
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Join the conversation on social media.

#IDEACADEMY

Kim B. Clark Professor of Business Administration, Harvard Business School

DR. CLAYTON CHRISTENSEN is the Kim B. Clark Professor of Business

Administration at the Harvard Business School, where he teaches one of the most popular
elective classes for second year students, Building and Sustaining a Successful Enterprise. He
is regarded as one of the world’s top experts on innovation and growth, and his ideas have been
widely used in industries and organizations throughout the world. A 2011 cover story in Forbes
magazine noted that “Everyday business leaders call him or make the pilgrimage to his office in
Boston, Massachusetts, to get advice or thank him for his ideas.” In 2011, in a poll of thousands
of executives, consultants and business school professors, Dr. Christensen was named as the
most influential business thinker in the world.
Born in Salt Lake City, Utah, Dr. Christensen worked as a missionary for his church in the
Republic of Korea from 1971 to 1973, where he learned to speak fluent Korean. He continues to
serve in his church in as many ways as he can.
Dr. Christensen received his B.A. in economics, summa cum laude, from Brigham Young
University and an M.Phil. in applied econometrics from Oxford University, where he studied as
a Rhodes Scholar. He subsequently received an M.B.A. with High Distinction from the Harvard
Business School in 1979, graduating as a George F. Baker Scholar. In 1982, Dr. Christensen was
named a White House Fellow and served as assistant to U.S. Secretaries of Transportation Drew
Lewis and Elizabeth Dole. He was awarded his D.B.A. from the Harvard Business School in 1992
and became a faculty member there the same year, eventually receiving full professorship with
tenure in 1998. He holds five honorary doctorates and an honorary chaired professorship at the
Tsing Hua University in Taiwan.
Prior to his academic career, Dr. Christensen worked as a management consultant with BCG
in their Boston office and helped cofound Ceramics Process Systems, a Massachusetts-based
advanced materials company. He has subsequently helped establish many other successful
enterprises, including the innovation consulting firm Innosight, the public policy think tank
Innosight Institute, and the boutique investment firm Rose Park Advisors.
Dr. Christensen is the best-selling author of nine books and more than 100 articles. His first
book, The Innovator’s Dilemma, received the Global Business Book Award as the best business
book of the year (1997); and in 2011, The Economist named it as one of the six most important
books about business ever written. His other articles and books have received the Abernathy,
Newcomen, James Madison, and Circle Prizes. Dr. Christensen is a five-time recipient of the
McKinsey Award, given each year to the two best articles published in the Harvard Business
Review, and has received the Lifetime Achievement Award from the Tribeca Film Festival (2010).
Dr. Christensen has served the Boy Scouts of America for 25 years as a scoutmaster, cubmaster,
den leader, and troop and pack committee chairman. He and his wife Christine live in Belmont,
Massachusetts. They are the parents of five children and grandparents to five grandchildren.

Competing Against Luck
How do companies know how to grow? How can they create products that they are sure
customers want to buy? Can innovation be more than a game of hit and miss? Our long held
maxim — that understanding the customer is the crux of innovation — is wrong. Customers
don’t buy products or services; they “hire” them to do a job. Understanding customers does not
drive innovation success. Understanding customer jobs does.
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Founding Director of the Office of Research Consultation, Appalachian State University

DR. SHAWN BERGMAN is the founding director of the Office

of Research Consultation, the director of the HR Science research
team, cofounder and associate director of the Center for Analytic
Research and Education, and an associate professor in the nationally
recognized Industrial/Organizational Psychology and Human Resources
Management (IOHRM) Master’s program at Appalachian State University.
Before coming to Appalachian State, Dr. Bergman worked as a
research consultant with the Fors Marsh Group, applying quantitative,
measurement and analytic methods to solve issues for a wide variety of
private and public sector clients.
Dr. Bergman’s teaching and research focuses on the application of
measurement, quantitative methodology, and analytics to solve applied
issues in the workplace. He has been an author of 26 peer-reviewed
academic articles, 3 edited book chapters and more than 50 applied
research reports and executive summaries and has made more than
75 presentations at professional conferences. His research has been
featured by prominent national media outlets, including Bloomberg
Businessweek, Harvard Business Review, Discovery Channel’s Discovery
News, Time Newsfeed and The Atlantic.
In 2015, Dr. Bergman became a member of the Faculty Hall of Fame,
received his second Department of Psychology’s Psi Chi Excellence in
Teaching Award and earned one of Appalachian’s Board of Governors
Excellence in Teaching Awards.

Innovation and occupational safety:
The role of big data and analytics
The promise of using big data and analytics is everywhere, with
commercials and business executives stating that analytics will unlock
the secrets of your company’s “big data” to increase sales, keep people
safe and help employees work smarter, not harder. And while there
are numerous stories of how big data and analytics have successfully
worked together to drive innovative thinking, up to 40% of companies’
analytic initiatives fail to live up to the hype of big data and produce
underwhelming results. Much of this is because applied data analytics
requires some innovative, counterintuitive thinking and requires people to
consider the end at the beginning.
While there are number of well-known methods for ensuring that big
data and analytics return the promised benefits, these techniques
and methods have not been widely used in occupational safety. This
presentation will clarify the buzzwords of “big data,” “analytics” and
“business intelligence” and demonstrate how, when used properly,
organizations can use evidence-based practices, data and analytics to
look at issues from a different perspective and improve Health, Safety and
Environment (HSE) programs. The presentation will also highlight the
importance of how people, collaboration and applied data analytics can be
used in concert to reinvent how companies look at their HSE processes
and identify ways organizations can innovate these programs and keep
their employees safe.
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“It takes no talent to work hard.” —Steve Robertson (my high school baseball coach, Grandview High School, Grandview, Missouri |

SHAWN'S FAVORITE THINKING SPOT // Taking a long drive |

INSPIRATIONAL QUOTE

Recommended Leadership Resource

Oops! 13 Management Practices That Waste Time and Money (and what to do instead) —Aubrey Daniels

Director of Marketing and Public Relations, City of Kingsport

DR. HEATHER COOK is the director of marketing and public relations for the City of

Kingsport. She coordinates all media and marketing campaigns for the city and its departments.
In 2017, Kingsport will celebrate its centennial, and Dr. Cook is the communications liaison to
the BMA-appointed Centennial Commission.
She received her doctorate in educational leadership and policy analysis with a concentration in
postsecondary and private sector leadership from East Tennessee State University (ETSU) and
was the first graduate of the prestigious Roan Scholars Leadership Program. She also earned
a B.B.A. in marketing and an M.B.A. from ETSU. Since her doctorate, she has completed a
certificate in both nonprofit executive management and fundraising management.
Dr. Cook was recognized as a Forty Under 40 recipient in 2013 and received a Stellar Speaker
designation from CASE (Council for the Advancement of Education) in 2012.
Dr. Cook is very active in her community. She serves on the Roan Scholar Leadership Program
Steering Committee and is a member of the Rotary Club of Kingsport, where she served as a
board member and committee chair. Prior to her position with the City of Kingsport, she served
on the Kingsport Regional Planning Commission. She conducts leadership development training
with local high schools and colleges and volunteers with the Dobyns-Bennett High School
marching band.
She and her husband, Lafe, reside in Kingsport and have a daughter named Piper.

The Three Dimensions of Two Words
Time. No one thinks they have enough, yet so much becomes waste.
It’s easy to flit through life instead of experiencing a depth that may scare us. Albert Einstein
said, “The more I learn, the more I realize how much I don’t know.” No worries here. Society is
teaching us to read only headlines . . . from your friend . . . on Facebook. No depth necessary,
just taking the quick, attention-grabbing (as required by good marketers today) nuggets of info
despite intent or accuracy.
Let’s Think. Again.
There is a Native American philosophy that we each are a house with four rooms: physical,
mental, emotional and spiritual. The idea is that we spend different amounts of time in each
room every day. The important reflection is that we need to go in every room, every day.
Currently, it seems that we only have one room because we don’t have time to walk through
four; so we inventively found a way to make it just one room and, thus, shortchange ourselves.
This brief talk will allow the audience to take a moment to THINK and realize that we must
“smell the roses.” The old adages are all true. It’s not rocket science; it’s a willingness to rock
the science.
Let’s make common sense a common application. Again.

Attendees will leave with three actionable takeaways
Define your four rooms (physical, mental, emotional, spiritual) and develop small steps
towards walking in each one every day.
Tips to re-engage truly learning again
Find your imagination — don’t succumb to the robot-like tendencies society unintentionally
sends us into.
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“Chance favors only the prepared mind.” —Louis Pasteur |

HEATHER'S FAVORITE THINKING SPOT // My back porch |

INSPIRATIONAL QUOTE

Recommended Leadership Resource
StrengthsFinder 2.0 —Tom Rath

Cofounder and Chief Technology Officer, BiTE interactive

BRANT DEBOW is cofounder and chief technology officer at
BiTE interactive.

DeBow combines an incredible scope of technical knowledge with a
keen understanding of business and product development. As a staunch
advocate of disruptive innovation and “Jobs to Be Done” theory, DeBow
adamantly believes software is becoming the basis of competition in all
industries. It’s these beliefs that drive his passion to help companies build
software products that do the real jobs customers hire them to do.
A voracious consumer of information, DeBow has all ten fingers on the
pulse of the constantly changing technology and business landscape. He
uses this knowledge to make unique connections that enable BiTE and its
clients to create products for where software will be rather than chasing
where it is now.

The Golden Age of Great Products
The Internet has destroyed business models built on distribution as a
competitive advantage. Once-safe industries like retail, newspapers, or
the music industry have either had to embrace radical change or are
poised to topple. But the remarkable effect of removing the middleman is
that great products can now be made and sold directly to the people who
love them.
Think. Again.
Most of us think the internet revolution is mostly complete. Amazon owns
e-commerce, Facebook has our attention and Google indexes it all. But in
the equation of business, internet-enabled software has inserted a zero
for distribution and that math is just starting to play out.

Attendees will walk away with the knowledge of:
How the internet has brought the destruction of distribution as a
competitive advantage
How this vacuum allows truly great products to emerge
Why the rewards belong to those who pursue the extremes and aim to
build great products that solve jobs for the consumers
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“When software is injected into an industry, it becomes the basis of competition.” —Horace Dediu |

BRANT'S FAVORITE THINKING SPOT // My comfy armchair |

INSPIRATIONAL QUOTE

Recommended Leadership Resource

“TheFocusCourse.com is one of the best things I’ve ever done.” —Brant DeBow

Head Women’s Basketball Coach, East Tennessee State University

BRITTNEY EZELL became the eighth head coach in the 46-year
history of East Tennessee State University women’s basketball on
May 8, 2013.

The 2016-2017 season featured a rigorous nonconference schedule for
ETSU, including home contests against Vanderbilt, Old Dominion and the
University of Tennessee. Ezell has constructed difficult nonconference
schedules since being hired in 2013, playing a total of 13 teams from
power five conferences.
During the 2015-2016 season, Ezell guided the Bucs to their third
straight winning season including a perfect 6-0 record at home against
nonconference opponents. Ezell and the ETSU women’s basketball
program captured a signature victory early in the season when the Bucs
defeated Old Dominion on the road. ODU is the third winningest program
in NCAA Division I women’s basketball history.
Ezell’s coaching career began at the University of Alabama, where she
spent five years as an assistant coach and recruiting coordinator. She was
credited with delivering back-to-back Top 15 ranked recruiting classes for
the Tide, with four guards developing into All-SEC players.
Ezell earned a bachelor’s degree in business management from Alabama
in 1999 and a master’s degree in education administration from the
University of Nebraska in 2005. A native of Franklin, Tennessee, Ezell was
a prep standout at Franklin High School. She was a three-time District
MVP, tallying over 2,000 points and 600 assists in her career.

Now recruiting:
soft skills and character
You might think you know the set abilities that I look for in a potential
student-athlete recruit or employee, but you’d be surprised to hear the
truth. Believe it or not, soft skills and character matter now more than
ever — at every level of business and especially in sport. During my talk,
you will find an “ah ha” moment that makes you think again about what is
really important in the workplace and how we are all are part of a team.
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“Do the best you can until you know better. And when you know better, do better.” —Maya Angelou |

BRITTNEY'S FAVORITE THINKING SPOT // My car or anywhere I can find a few minutes of quiet |

INSPIRATIONAL QUOTE

Recommended Leadership Resource
Leaders Eat Last —Simon Sinek

Assistant Professor, Department Head, Entertainment Technology Program, Northeast State Community College
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JEFF LITTLE is an educator and critically acclaimed musician.
His performances include such venues as the Smithsonian Institution,
the American Folk Festival and the National Council for the Traditional
Arts’ “American Piano Masters.” He has been featured many times on
PBS as well as NPR and has performed internationally in such countries
as France, Sri Lanka, Oman and Tanzania. In addition, Little has worked
in many management and production areas of the music industry,
including work with national artists such as Keith Urban and John
Michael Montgomery. Little is the department head for the Entertainment
Technology program at Northeast State. The Entertainment Technology
program offers state-of-the-art curriculum and facilities for sound and
lighting production along with industry business classes.
Little is a recipient of the Distinguished Lecturer Award from The
National Institute for Staff and Organizational Development, managed by
the College of Education at The University of Texas; and in 2014, he was
inducted into the Blue Ridge Music Hall of Fame.

Creative Applications
in the Real World
Balancing artistic applications such as music, audio engineering, or
lighting with real-world skill sets for success in creative industries can
be a challenge. Sometimes career goals that are based on artistic and
creative endeavors are looked upon as not a viable option for actually
making a living. Jeff’s talk will be about the ideas that we are using to
bridge the gap and give our students real-world pathways for success in
these areas.

Vice President and Creative Director, The Tombras Group

CLAY PREWITT, a Virginian by birth, a writer by trade and a storyteller at heart, grew up
appreciating the finer things in life — like well-written songs, well-told jokes and well-worn
baseball gloves. And somewhere along the way, his love of puns, parodies and punchlines led
him to a career in advertising.
Today, he’s the vice president and creative director at The Tombras Group in Knoxville,
Tennessee. He’s one of the last remaining proponents of the radio jingle and considers his
biggest influences to be Mark Twain, John Prine, Bill Bernbach and his grandfather who,
according to Prewitt, “could tell a joke better than anyone you’ve ever heard.”

Mind Over Money | The currency of the future
The world is changing. People are changing.
We shop with our phones. We communicate with our fingers. And, as individuals, our most
valuable resource is NOT our money.
It’s our attention.
We, as human beings, have always had a finite amount of attention to give. But with the onset of
social media, digital content and a seemingly infinite number of online messaging channels, our
minds are being pulled in more directions than ever before.
Because of this, marketers have had to completely change the way objectives are defined and
returns are measured. Simply put, it’s not about selling you a product; it’s about capturing your
attention so that they can sell you a hundred products in the future.
They create a connection through shared interests and shared values.
But they get your attention by telling you a story.
Since the dawn of our existence, human beings have been fascinated by stories — through
thousands of years of oral traditions, passed down through generations. Stories of history,
stories of spiritual beliefs and stories that inspire our mind and capture our heart. Our love of
stories isn’t just a learned behavior, it’s instinctive. Just ask any child at bedtime, and they’ll
gladly tell you what they want to hear: a story.
As marketers, we need to be efficient and memorable storytellers. And as consumers, we need
to make our attention go further.
After all, it’s the currency of the future. And it’s only earned through a captivating and
compelling story.

Attendees will learn:
How to create and communicate a powerful, emotional and memorable story. I’ll include
examples of well-told stories (including, but not limited to: ad campaigns, urban legends,
songs and cultural movements) and share specific techniques for building tension, resolving
conflict, capturing imagination and, most of all, being memorable.
How to apply these techniques in everyday situations. For business and consumer-facing
communication, they’re especially relevant. But they also apply to everything from job
interviews to social exchanges to sales presentations.
How to make your attention go further. You only have a limited amount to give, so how do you
ensure that you give it in all the right places and don’t give it where it doesn’t belong?
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“Even if you’re on the right track, you’ll get run over if you just sit there.” —Will Rogers |

CLAY'S FAVORITE THINKING SPOT // In the car on the interstate, with the radio on barely loud enough to discern what I'm listening to. |

INSPIRATIONAL QUOTE

Recommended Leadership Resource
Leaders Eat Last —Simon Sinek

Sophomore Roan Scholar, East Tennessee State University

SYDNEY ROSS is a sophomore Roan Scholar at East Tennessee
State University. At ETSU, Ross is a member of the American Medical
Student Association, a member of the Preview and Orientation Leaders
Organization and a ropes course facilitator on the Basler Outdoor
Adventure Course. During the summer of 2017, she trekked in the
Himalayas and spent 6 weeks teaching English at the Himalayan
Children’s Care Home in Pokhara, Nepal. Ross is also a premed student
majoring in anthropology with a minor in culture and health; she plans to
pursue a career as a physician.

Attitude vs. Altitude
After a year of struggle, searching and change, a trek through the
Himalayas taught me an extremely valuable lesson: we cannot always
control our situation, but we can control how we react to it. When I had
to be medically evacuated from my trek to Mount Everest Base Camp,
I was devastated and disappointed in myself; after all, I had been over
6,000 feet higher, on Mount Kilimanjaro, the year prior. However, this
experience turned out to be a blessing in disguise and a culmination of
my experiences over the past year — a year of trial and error in many
different aspects of my life. We all go through hardships and have doubts,
but from this trek, I learned that it is okay to relinquish control, it is okay
to fall short and it is okay to have struggles. After all, if you think growth
can take place without a little struggle and discomfort — think again.

Audience takeaways
Ultimately, audience members will take away some simple suggestions
about how they can alter their perspective to improve their day-to-day
lives. Audience members will also walk away with a new definition of
the word “failure” and how they can alter “bad” situations; and they
will also be shown the hidden value of struggle.
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“The biggest adventure you can take is to live the life of your dreams.” —Oprah Winfrey |

SYDNEY'S FAVORITE THINKING SPOT // On the beautiful hiking trail at Carver’s Gap |

INSPIRATIONAL QUOTE

Recommended Leadership Resource
Give and Take —Adam Grant

Founder and President, Smarty Pants

WYNNE TYREE is the founder and president of Smarty Pants, an

international market research and strategic consulting firm. She is a
leading authority on the lifestyles and consumer behaviors of kids, teens
and families around the globe and a gifted brand builder, speaker and
businesswoman.
Tyree began her advertising and marketing career on New York’s highly
competitive Madison Avenue. In 2004, she leveraged her experience to
create Smarty Pants. Over the past 12 years, she has grown the company
from a laptop and a phone line to a $35 million consultancy with offices
in New York, Boston, San Diego, Denver, Tampa and Johnson City. Today,
the company conducts online and in-person research for corporate giants
like LEGO, Target, Nickelodeon, Netflix, Warner Bros., Aetna, Kellogg’s,
Microsoft, Dick’s Sporting Goods, McDonald’s and Disney that understand
the power of listening to “little voices.”

Turning Little Voices
Into Big Business
The “little voices” of consumers and influencers under age 18 are driving
what’s now and what’s next. Yes, kids and teens are fueling billions in
consumer spending and changing the way products and services will be
delivered in coming years. The companies that seek to better understand
them will win in the rapidly evolving marketplace.
This talk will pull back the curtain on young people’s lives — from
demystifying their values to decoding their digital behaviors. Business
leaders and decision makers will be inspired to think differently about
innovation and growth by tapping into this often-ignored segment.

This talk will:
Inspire the audience to look beyond category adjacencies and
corporate capabilities to fuel innovation and growth
Educate business leaders on the power of the under-18 market — as
family influencers, game changers and (current and future) consumers
Help attendees understand the technology, marketing, products and
services that adults will want and expect in coming years
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“Think left and think right and think low and think high. Oh, the thinks you can think up if only you try!” —Dr. Seuss |

WYNNE'S FAVORITE THINKING SPOT // When I look down on it all from the window of a plane |

INSPIRATIONAL QUOTE

Recommended Leadership Resource

Start with Why: How Great Leaders Inspire Everyone to Take Action —Simon Sinek
How to Win Friends and Influence People —Dale Carnegie
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